Page 1287

strengthen the position of the honey industry in
the marketplace and maintain, develop, and ex-
pand markets for honey and honey products.

(2) Nothing in this chapter may be construed
to dictate quality standards for honey, provide
for control of its production, or otherwise limit
the right of the individual honey producer to
produce honey. This chapter treats foreign pro-
ducers equitably, and nothing in this chapter
may be construed as a trade barrier to honey
produced in foreign countries.

(Pub. L. 98-590, §2, Oct. 30, 1984, 98 Stat. 3115.)
SHORT TITLE OF 1990 AMENDMENT

Pub. L. 101-624, title XIX, §1981, Nov. 28, 1990, 104
Stat. 3904, provided that: ‘“This chapter [chapter 1
(§§1981-1987) of subtitle F of title XIX of Pub. L. 101-624,
enacting section 4610a of this title, amending sections
4602, 4606, 4608, and 4612 of this title, and enacting provi-
sions set out as a note under section 4603 of this title]

may be cited as the ‘Honey Research, Promotion, and
Consumer Information Act Amendments of 1990°.”

SHORT TITLE

Section 1 of Pub. L. 98-590 provided that: ‘“This Act
[enacting this chapter] may be cited as the ‘Honey Re-
search, Promotion, and Consumer Information Act’.”

§4602. Definitions

As used in this chapter:

(1) The term ‘“‘honey’” means the nectar and
saccharine exudations of plants which are
gathered, modified, and stored in the comb by
honey bees.

(2) The term ‘‘honey products’ means prod-
ucts produced, in whole or part, from honey.

(3) The term ‘‘Secretary” means the Sec-
retary of Agriculture.

(4) The term ‘‘person’ means any individual,
group of individuals, partnership, corporation,
association, cooperative, or any other entity.

(6) The term ‘‘producer’” means any person
who produces honey in the United States for
sale in commerce.

(6) The term ‘‘handler” means any person
who handles honey.

(7) The term ‘‘handle’” means to sell, pack-
age, or process honey.

(8) The term ‘‘importer’” means any person
who imports honey or honey products into the
United States or acts as an agent, broker, or
consignee for any person or nation that pro-
duces honey outside of the United States for
sale in the United States and who is listed in
the import records as the importer of record
for such honey or honey products.

(9) The term ‘‘producer-packer’” means any
person who is both a producer and handler of
honey.

(10) The term ‘‘promotion’’ means any ac-
tion, including paid advertising, pursuant to
this chapter, to present a favorable image for
honey or honey products to the public with
the express intent of improving the competi-
tive position and stimulating sales of honey or
honey products.

(11) The term ‘‘research’ means any type of
research designed to advance the image, desir-
ability, usage, marketability, production, or
quality of honey or honey products.

(12) The term ‘‘consumer education’” means
any action to provide information on the
usage and care of honey or honey products.
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(13) The term ‘‘marketing’” means the sale
or other disposition in commerce of honey or
honey products.

(14) The term ‘“‘Committee’” means the Na-
tional Honey Nominations Committee pro-
vided for under section 4606(b) of this title.

(156) The term ‘‘Honey Board” means the
board provided for under section 4606(c) of this
title.

(16) The term ‘‘State association’ means
that organization of beekeepers in a State
which is generally recognized as representing
the beekeepers of that State.

(17) The term ‘‘State’” means any of the sev-
eral States, the District of Columbia and the
Commonwealth of Puerto Rico.

(18) The term ‘‘exporter’” means any person
who exports honey or honey products from the
United States.

(Pub. L. 98-590, §3, Oct. 30, 1984, 98 Stat. 3116;
Pub. L. 101-624, title XIX, §1982, Nov. 28, 1990, 104
Stat. 3904.)

AMENDMENTS

1990—Par. (8). Pub. L. 101-624, §1982(1), substituted ‘‘or
acts’ for ‘“‘or who acts”, and inserted before period at
end ‘‘and who is listed in the import records as the im-
porter of record for such honey or honey products’.
Par. (18). Pub. L. 101-624, §1982(2), added par. (18).

§4603. Honey research, promotion, and consumer
information order

To effectuate the declared policy of this chap-
ter, the Secretary shall, subject to the provi-
sions of this chapter, issue and, from time to
time, amend orders applicable to persons en-
gaged in the production, sale, or handling of
honey and honey products in the United States
and the importation of honey and honey prod-
ucts into the United States.

(Pub. L. 98-590, §4, Oct. 30, 1984, 98 Stat. 3116.)

CONFORMING AMENDMENT TO ORDER

Pub. L. 101-624, title XIX, §1987, Nov. 28, 1990, 104
Stat. 3908, provided that: ‘“‘Notwithstanding any provi-
sion of the Honey Research, Promotion, and Consumer
Information Act (7 U.S.C. 4601 et seq.), the Secretary of
Agriculture, after notice and opportunity for public
comment, shall issue an amendment to the order in ef-
fect under such Act on the date of the enactment of
this Act [Nov. 28, 1990] to conform such order to the
amendments made by this subtitle [subtitle F
(§§1981-1989) of title XIX of Pub. L. 101-624, enacting
section 4610a of this title and amending sections 1787,
4602, 4606, 4608, and 4612 of this title], which shall be-
come effective on the date of the publication of such
amendment to the order in the Federal Register with-
out a referendum thereon (except for the referendum
specifically provided for under section 1985 [amending
section 4612 of this title]). The Secretary shall issue
such amendment to the order in final form not later
than 150 days after the date of the enactment of this
Act.”

§4604. Notice and hearing

Whenever the Secretary has reason to believe
that the issuance of an order will assist in carry-
ing out the purpose of this chapter, the Sec-
retary shall provide due notice of and oppor-
tunity for a hearing upon a proposed order. Such
hearing may be requested and a proposal for an
order submitted by any organization or inter-



